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Introduction 
The quintessence of the tourist today is to visit places so that they can bring about development and as a result, they gain new experiences. Endpoint provides a blend of products and services. By means of these resources, visitors create their own experiences. As long as a pleasing tourist experience is vital for destinations’ long-term success. 
Tourism is all about experiences. To begin with, there is always a question of where to explore as many places of tourists attraction have been created all over the world. In connection to this, there is a prior planning that is made by the tourists before any engagement in the touring activity. This involves the amount of cash to spend. Lastly, there is the heart of adventure which is driven by the previous memories of emotions obtained or acquired during last visitations.
Adventures and experiences go hand in hand with one another as every individual makes this the only goal for touring. These experiences are the most crucial things since they play an important role as to why tourists can go back to a place that he had previously visited, or not to. This paper focuses only on the experiences acquired by the tourists at Miami city.
While their understandings have been subject to this research, various sections might recognize them differently based on their inspirations. Notwithstanding the fact that social tourism is measured as an important sector for most urban last stop, factors moving cultural travel experiences have not been explained in the works so far. Therefore, the primary purpose of this study is to determine the experiences of the tourists that they ever gained in Miami city. The choice of Miami city has made the research to be successful. In this paper, the interview method is used to collect data that are tabulated, analyzed and conclusions are drawn and as well recommendation are given at the end of the paper.
Purpose of this research was to: Identify the number of tourists who visit Miami city in a month and their experiences.












Literature review
It is hard to define the quality experience of the tourists. This is so due to the fact that it has different perceptions from the management of the areas set aside for the tourists, stakeholders like government among others. Many types of research have focused on the personal experience to judge on the quality of the experience the tourists have in different centers. Kim et al (2015) inspected the experiences of adventure explorers and presented the concept of personification of tourists in their experiences, while some studied the tourist experiences of bed and breakfast owners and guests. Talavera (2016). These studies identify attributes of the nature of tourism experiences that tourists deem increases the quality of tourism experiences. Within the experience literature, authors have considered evaluations of experiences and evaluations of immersion from holistic perspectives with an unexplored link to quality and satisfaction.  I have considered group tours with regard to quality tourism experiences and it is here that our study makes its major contribution. Our study contributes to extant experience literature by moving beyond the mere identification of attributes of quality tourism experiences. The study found that participating group tourists to Miami applied a set of quality filters, which were coined as primality, functionality, aesthetics, and familiarity. These quality filters were used to evaluate five quality mediators: Tour leader, locally hosted visits, Tour elements, Tour group, and Tour destination. Bosangit (2015) Using the filters, the tour participants were able to benchmark the China tour against previous tourism experiences in order to evaluate the quality of the group tour experience. At particular points throughout the tour, certain participants experienced embodiment, which served to heighten the overall perceived quality of their tourism experience. Altunel & Erkut,2015).















Methodology
A locality survey was used to obtain the required data whereby questionnaires were administered to tourists who were residing at Miami both local and international. They were approached and requested to complete the questions independently. Once they completed, the questionnaires were collected. This criterion helped to interview five hundred thousand tourists who were present at a certain section of the city. These questionnaires were designed to meet the objectives of the study with respect to the attraction experiences, accommodation, entertainment restaurant, shopping and the environment. That is to determine the experience of the tourists in Miami city. On the other hand, the questionnaires collected data related to the number of tourists present as per the country, age, and also the data on whether the tourist was independent or not. 
Limitation of the research
[bookmark: _GoBack]This research was limited to examining the experience tourists had in Miami city in a certain month of the year. This limit was made due to lack of a sponsor to help in funding the activity, although I was facilitated by well-wishers who helped on the side of data collection.




















Findings
Out of the five thousand tourists interviewed, 75% of them showed that they had a great experience at Miami city, this was independents adults, 15 percent did not give understandable responses and the rest were children. To summarize, the following table shows the results. 
	Tourists responses 
	Percentage
	Equivalent in figures

	Great experience
	75
	375000

	Not great
	15
	75000

	Undecided(children)
	10
	50000



Graphically we have,





The findings also showed that the tourists visit the Miami city with different arrangements. For instance, out of the interviewed group, 72.3% had independently visited, 15% visited under organized group trips, 10.7% stay in the city and 2% were passersby.
This can be presented as shown below:

Lastly, the finding showed that the tourist was happy about different activities. Of the five hundred thousand those who were interviewed, 51.2% enjoyed all the activities, 35.3% enjoyed accommodation and restaurant services, 10.5% enjoyed shopping and the good environment and 3% were happy about the cultural and historical activities,




Analysis
From the above tables, graphs and charts it is clear that the tourists at Miami city have gained a lot of good experience. This is due to the fact that the great number gave positive comments about the Miami city. Most of the tourist visit the city independently, others through organized group trips and others accompany their parents, spouses and so on. These results show that Miami is a place of trusts as far as the tourists are the concern. The data is well outlined in the charts.
Conclusions
From the findings of this research, it is clear that there is a positive experience by the tourists with higher rates of customer satisfaction as it was shown by the 2016 report where more than twenty million people visit the place annually. Miami offers a rich historical and cultural activities, accommodation and restaurant services, shopping and their environment is wonderful which are highly appreciated by the most tourists.
Similarly, there are areas to be improved especially shopping and the surrounding which somehow discouraged many tourists. Many reported that the environment was not always clean instead it varied, sometimes clean, and sometimes dirty. In centrally to this, all the tourists gave positive comments in general about the experience in Miami city.  

Recommendations
I therefore recommend:
· the management of the Miami city to keep up the move
· Try to improve this area where there are bad comments from the customer. That improves on cleanliness and the shopping area.
· Miami as the best place for the tourists who would like to spend their holidays in better places.
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Series 1	great experience	no great experience	not yet experienced	75	15	10	Series 2	great experience	no great experience	not yet experienced	0	0	0	Series 3	great experience	no great experience	not yet experienced	0	0	0	



visitors scale

Sales	independent visitors	vistors through organised groups trips	those who stay in miami 	passersby	0.72299999999999998	0.15	0.107	0.02	Column1	independent visitors	vistors through organised groups trips	those who stay in miami 	passersby	

the enjoyment of activities

Series 1	enjoyed all activities	accomodation and restaurant services	shopping and good environment	3% cultural activities	0.51200000000000001	0.35299999999999998	0.105	0.03	Column2	enjoyed all activities	accomodation and restaurant services	shopping and good environment	3% cultural activities	Column1	enjoyed all activities	accomodation and restaurant services	shopping and good environment	3% cultural activities	



